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ased in Reims, Epernay and a number of crus 
in the Champagne Region, BOIZEL CHANOINE 
CHAMPAGNE (“BCC”) fully owns seven Champagne
Houses, each selling its wines in France and for export
on distribution channels that dovetail effectively with
one another:

- Champagne BOIZEL (Epernay), French mail-order
market leader, with wines distributed in the 
traditional sector for international markets. 

- Champagne CHANOINE FRERES (Reims), wines
intended primarily for the modern retail market
(Chanoine brand), notably with the Tsarine grande
cuvée range.

- Champagne PHILIPPONNAT (Mareuil sur Aÿ), which
owns the famous Clos des Goisses, with wines 
available on selective retail markets.

- Champagne DE VENOGE (Epernay), also sold on
selective retail markets, especially with its prestigious
Louis XV cuvée.

- Champagne ALEXANDRE BONNET (Les Riceys),
owner of a vast vineyard (wine sold in traditional 
sectors), as well as the Ferdinand Bonnet brand.

- Maison BURTIN (Epernay), a mass retail supplier and
owner of the Besserat de Bellefon brand, distributed
through traditional networks (restaurants, wine
stores).

- Champagne LANSON (Reims), the prestigious
international brand.

In 2007, 21.7 million bottles of Champagne were 
produced and sold by all of the Group's Houses.
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IN 2007, OUR GROUP TOOK A MAJOR STEP FORWARDS 
WITH BRINGING ITS NEW BRANDS INTO LINE.

ear Shareholders,

The values underpinning our Group include, first and
foremost, the passion for Champagne, and serving
this passion, the commitment to constantly excelling.
As the first full year to reflect the new configuration
resulting from the acquisition of Maison Burtin and
Champagne Lanson in March 2006, 2007 illustrates
in its results the importance of the progress made.

With more than 21 million bottles sold by our seven
Houses, the BOIZEL CHANOINE CHAMPAGNE 
Group achieved a good level of volume over 2007,
confirming its positioning as one of the leading
Champagne producers.

Ongoing moves to bring the new subsidiaries 
– Lanson, Besserat de Bellefon, Burtin – into line, 
and the good performance on the previous scope –
Boizel, Chanoine Frères, Philipponnat, De Venoge,
Alexandre Bonnet – are reflected in a clear 
improvement in profitability. Indeed, the Group's EBIT
came in at 52.0 million euros, representing an 
operating margin of 14.5%, compared with 12% in
2006, while net income is up 44% to 21.4 million euros.

These good performances are first of all due to the
more effective management of costs in our new 
subsidiaries. They also reflect the commercial 
development of the Lanson and Besserat de Bellefon 

brands, whose repositioning has been accompanied
by the price hikes required and supported by targeted
marketing actions, particularly during the important
end-of-year period. Lastly, they have been consolidated
thanks to a better product mix across all of the
Group’s Houses, with our Lanson and Tsarine Rosé
Champagnes proving a major success.

These performances are in line with our vision of the
future, attesting to our brands’ strong image capital
on each one of their markets. They also confirm our
firm belief that they need to develop their upscale
positioning, which represents a logical strategy
within an Appellation Controllée (AOC) region that is
by definition limited, on which volume alone cannot
be an option.

This development is sustainable, based on a pathway
that is seeing our performances improving from year
to year: our model is working well, proving its
strength, and generating earnings.

Our ambition is supported by a number of key 
assets, which can all be summed up by one word,
quality: the quality of our teams and of course 
our Houses, brands and wines. In addition, we have
a sustained pricing policy, which represents an
essential driving force for our profitability and value
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development strategy. However, it is based above all
on our love of the Champagne region and our pas-
sion for its wines.

Within an uncertain economic environment, calling
for careful management, the development of BOIZEL
CHANOINE CHAMPAGNE over 2008 will be driven
primarily by the excellence of its fundamentals and
its ability to harness its external and internal
resources. We are able to count on our traditional
strengths, the loyalty of our grape suppliers, the 
motivation of our teams and their determination to
be outstanding, the appeal of our brands, the 
creativity and excellence of our products, and the
efficiency and effectiveness of our distribution 
channels. Looking ahead, our Group is actively 
preparing for its future achievements and building its
long-term success.

I would like to thank all of our partners, as well as our
shareholders of course, for their confidence and their
loyalty.

Bruno Paillard
Chairman and Chief Executive Officer
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Three centuries 
of passion and savoir-faire

FOUNDED ON SUCCESSIVE BUSINESS COMBINATIONS, 
THE GROUP, CREATED IN 1991, STILL EMBODIES AN EXCEPTIONAL 
TRADITION WHOSE ROOTS CAN BE TRACED BACK TO THE 18TH CENTURY.

Between tradition and modernity

While the centuries have passed, the tradition
and love for wine have remained intact.
Today, a leading player in Champagne, 
the BOIZEL CHANOINE CHAMPAGNE Group 
is drawing on its blend of tradition and 
modernity to offer Champagne wines that
meet the expectations and desires of 
consumers: a luxury that is both authentic 
and accessible.

Houses that developed
through the centuries

1730 Champagne CHANOINE FRERES
1760 Champagne LANSON
1834 Champagne BOIZEL
1837 Champagne DE VENOGE
1843 Champagne BESSERAT DE BELLEFON
1910 Champagne PHILIPPONNAT
1973 Champagne ALEXANDRE BONNET

History04 05

Its roots date back to the 18th century, at 
the heart of the Champagne region, when
Maison Chanoine Frères, the second oldest
Champagne House, was authorized by the 
city of Epernay to dig a Champagne cellar.

The values and actions underpinning the
Group reflect the origins of each House, with
each one drawing on its history, memory,
dynamism and reputation.

Today, the Group's seven Houses are firmly
anchoring their actions and development in
the present, with a particularly strong focus 
on quality. With a real personality and 
specialized in its market, each brand 
represents another masterpiece in the BCC 
collection.

The blending of passion and savoir-faire illustrates 
the history of the BCC Group



Spotlight on grandes cuvées
As the quintessence of Champagne savoir-faire, the grandes cuvées are made from 
the best grapes selected only during very good years. The exceptional art of blending,
performed by the Houses and their cellar masters, makes it possible to 
sublimate their qualities and create exceptional cuvées, each unique in its expression.
After a long ageing process, they provide the exclusive character, intensity and 
refinement that are sought after by enthusiasts of grand Champagnes.

Noble Cuvée
Lanson is one of the emblematic Champagne brands, whose
history, cellars and wines seduce and inspire. Sublimation of
the Lanson style, crowned with many gold medals and
awards, the Noble Cuvée represents the fulfillment of
ancient savoir-faire perpetuated by the Reims-based House
for close to 250 years. As Jean-Paul Gandon, the respected
cellar master, confirms: "This represents a Lanson wine par
excellence, perfectly at ease within its mineral vessel”.

Clos des Goisses
A very steep, south-facing 5.5 hectare vineyard
that is absolutely unique in the Champagne
region, producing outstanding wines. Maison
Philipponnat keeps on their lees a large 
selection of old vintages, which, opened on
request, offer enthusiasts rare moments of 
pleasure. "Le Clos des Goisses is a wine that tells 
a story and it must be afforded the time to 
express it" (Didier Elena – Mets Encore – Les
Editions Alain Ducasse)

17 years of a wonderful shared adventure

1991 : founding of the Group with the acquisition of two companies, CHANOINE FRÈRES 
and C.G.V. (Champenoise des Grands Vins).

1994 : business combination with Champagne BOIZEL to create the BOIZEL CHANOINE 
CHAMPAGNE Group.

1996 : floating on the Euronext Paris Second Marché.

1997 : acquisition of Champagne PHILIPPONNAT, with its famous Le Clos des Goisses vineyard.

1998 : acquisition of Champagne DE VENOGE and the ALEXANDRE BONNET House, with its
major Riceys vineyard.

2006 : acquisition of the LANSON INTERNATIONAL Group, renamed Maison BURTIN, and its 
subsidiary Champagne LANSON.
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Growth in profitability 
over 2007

Key figures06 07

First operational improvement for new 
subsidiaries
2007 confirmed the turnaround for 
operations at Maison Burtin and
Champagne Lanson. This favorable trend
is being driven by the rationalization of 
production costs, targeting productivity
improvements, and by the commercial
redevelopment and repositioning of the

main brands. Lanson has implemented a targeted pricing
policy supported by the strengthening of a suitable and 
visible communication, while Besserat de Bellefon is now 
exclusively present on selective retail markets following the
repositioning of its prices. 

Permanent creativity
Thanks to their savoir-faire, the Houses 
are creating new cuvées that are 
adding to the range available to clients.
These cuvées represent an expression of
the terroir and talent of each House.
Similarly, each new vintage represents
an opportunity to present a wine with a
different character, reflecting a given

year and the style of the House. For instance, 2007 was 
marked by the launch of new cuvées de prestige and 
new vintages, such as Joyau de France Rosé 2000 (Boizel),
Clos des Goisses Juste Rosé 1999 (Philipponnat), Cuvée 
Louis XV 1995 (De Venoge) and Tsarine Blanc de Blancs 
2000 (Chanoine Frères).

Over 21 million bottles 
sold in 2007
(million bottles)

Growth in business
(million euros)

2007 REPRESENTS THE FIRST YEAR TO FULLY BENEFIT FROM THE NEW
CONFIGURATION RESULTING FROM THE ACQUISITION OF MAISON 
BURTIN AND CHAMPAGNE LANSON ON MARCH 22ND, 2006.
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THE MAJOR CHANGE IN SCOPE MEANS THAT IT IS NOT PARTICULARLY
RELEVANT TO COMPARE 2007 AGAINST THE FIGURES PUBLISHED FOR
2006. IT IS THEREFORE USEFUL TO COMPARE THEM AGAINST THE 
PRO FORMA FIGURES FOR 2006.

Improving the production tools 
The Group is investing in
its production tools. In
2007, work was launched
to increase capacity for
Chanoine Frères, with the
building further extended
from 18,000 sq.m to
30,000 sq.m, taking its

cuverie capacity up from 27,000 to 57,000 hectoliters. Other
investments are underway, including the modernization of 
production lines at the Maison Burtin and Champagne Lanson
sites in Epernay and Reims.

New label for Lanson
The repositioning of the Lanson
brand is focused on a return to its
core values: history, tradition,
savoir-faire and quality. Reflecting
this renewal, a new label was
launched in April 2008. In line
with the brand's strong values, it is
based on the historical symbols on

which Lanson Champagne has founded its success,
notably the Black Label, Maltese Cross and Royal
Warrant. It is deliberately simpler for greater 
authenticity and better visibility.

Significant growth 
in earnings
(million euros)

Favorable 
change in debt 
(million euros)
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Management and supervisory bodies08 09

BOARD OF DIRECTORS

BRUNO PAILLARD
Chairman and Chief Executive Officer and Director. 
Director of Champagne Boizel, Champagne
Chanoine Frères, Champagne Philipponnat,
Champagne De Venoge, CGV, Charmoy, 
Maison Burtin.

PHILIPPE BAIJOT
Deputy Chief Executive Officer and Director. 
Chairman and Chief Executive Officer and Director
of Champagne Chanoine Frères, Maison Burtin. 
Chairman and Director of Charmoy, CGV, 
Maison Alexandre Bonnet.
Chairman of Champagne Lanson, Abel Lepitre.
Director of Champagne Boizel, Champagne
Philipponnat, Champagne De Venoge.

CHRISTOPHE ROQUES-BOIZEL
Deputy Chief Executive Officer and Director. 
Deputy Chief Executive Officer and Director of
Champagne Boizel, Champagne De Venoge.
Chairman of Sodismar Champagne. 
Director of Champagne Chanoine Frères,
Champagne Philipponnat, Charmoy, CGV, 
Maison Alexandre Bonnet, Maison Burtin.

EVELYNE ROQUES-BOIZEL
Deputy Chief Executive Officer and Director. 
Chairman and Chief Executive Officer and Director
of Champagne Boizel.
Director of Champagne Philipponnat, 
Champagne De Venoge, Maison Burtin.

MICHEL SHAPIRA
Director.
Director of Maison Burtin.

MARIE BOURRELLIS PAILLARD
Director.
Permanent Representative for BCC at Champagne
Boizel, Champagne Chanoine Frères, CGV.

SERGE BONNET
Director.
Director of Maison Alexandre Bonnet.

FRANCK-ERIC PUISSOCHET
Director.
Director of Maison Burtin.

PIERRE LANSON
Director.

MANAGEMENT COMMITTEE

BRUNO PAILLARD

PHILIPPE BAIJOT

EVELYNE ROQUES-BOIZEL

CHRISTOPHE ROQUES-BOIZEL

MICHEL SHAPIRA

NICOLAS ROULLEAUX DUGAGE
Company Secretary.
Chief Financial and Operations Officer
for Maison Burtin - Champagne Lanson.

CHARLES PHILIPPONNAT
Chairman and Chief Executive Officer of
Champagne Philipponnat, Philipponnat les
Domaines Associés, Manager of SCEA Philipponnat.

GILLES DE LA BASSETIÈRE
Chairman of Champagne De Venoge.

FRANÇOIS LANGE
Chief Executive Officer of Maison Alexandre
Bonnet, Vignobles Alexandre Bonnet.

FABIEN HENRY
Chief Executive Officer of Maison Burtin, 
Manager of C.G.V.

PHILIPPE FEMEL 
Deputy Chief Executive Officer 
of Champagne Chanoine Frères.

STANISLAS BONAFE
Chief Sales and Marketing Officer 
of Maison Burtin - Champagne Lanson.

PARTIES RESPONSIBLE 
FOR AUDITING THE ACCOUNTS

PHILIPPE VENET & ASSOCIES SA
Represented by Nathalie Dagonet

GRANT THORNTON
Represented by Guy Flochlay

First row, from left to right: FABIEN HENRY, CHRISTOPHE ROQUES-BOIZEL, EVELYNE ROQUES-BOIZEL, NICOLAS ROULLEAUX
DUGAGE, CHARLES PHILIPPONNAT, FRANÇOIS LANGE, MICHEL SHAPIRA.
Second row: PHILIPPE BAIJOT, BRUNO PAILLARD, GILLES DE LA BASSETIÈRE, PHILIPPE FEMEL, STANISLAS BONAFE, 
PAUL BEAVIES (Lanson UK)



SIMPLIFIED GROUP STRUCTURE AT DECEMBER 31ST, 2007

The percentages indicate the capital stake held directly or indirectly by BOIZEL CHANOINE CHAMPAGNE

BOIZEL CHANOINE CHAMPAGNE

Champagne
BOIZEL

Epernay

Champagne
CHANOINE

FRÈRES
Reims

Champagne
PHILIPPONNAT

Mareuil / Aÿ

Champagne
DE VENOGE

Epernay

Maison
BURTIN

Epernay

Champagne

LANSON

Reims

LANSON
International

Diffusion

LANSON
International

UK LTD

London

C.G.V. *
Courtage
Reims

Groupe
CHARMOY

Les Riceys

Maison

ALEXANDRE
BONNET

Vignobles

ALEXANDRE
BONNET

PHILIPPONNAT
Les Domaines

Associés

99.97% 99.94% 99.99% 99.98%

100%99.61% 99.85% 100%

100%

66.66%

33.33%

99.99% 99.99% 99.59%

* C.G.V. (Champenoise des Grands Vins): 
Non-producing brokerage and distribution company. C.G.V. is the intermediary between the main
European buyers and Champagne operators, the majority of which are outside of the Group. It is a 
service company that plays a major advisory role for buyers.
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